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Booth Sayer

Exhibitors pour their hearts and wallets into booth designs, hoping the final products
will say all the right things about their companies.

LOS ANGELES — With 5o much interest and specula-
tion surrounding MAGIC S v Tocey s oo
wear, it's no surprise that manufacturers have gone o
Ereat lengths, i nvestment and inventiveness, or thelr

Shibition
UM Equipment's 1,600-square-foot space and Cot-

ton Incorpor
most ambitious entrants. Within its recnstained birch
alls,the BUM Equipment shadow boxes,
cageike wire mannequins and props (o complomont

E

leader pompons for the collegiate collection.

&&Qur junior line is one of the
strongest in the market, and we
warited our booth to say that and be
one of the hest ones in the show.sy
— Teri Tabb, BUM Equipment

Cotton Incorporated’s large space is
o re image as the rescarch
and promotional organization for America’s cotton

We wanted to portay a very naturaklooking envi

evoke the i retro
jams, president o

ople o the
and answer gene

tons,” e Daddl
reated

7
nandfinished maple,
a0 antidue syl rames
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